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А DAY IN JAPAN by Eric Rechsteiner 


Spring is back. It's the season that everybody awaits іп Japan, if only to see the Japanese Cherry Blossom. Many Japa- 
nese, like those Toky6 University students playing baseball, spend time in parks where they can enjoy the trees 
while they flower. Whether with family, fiends or work colleagues, they get together and celebrate the fleeting 
moment during which the trees are in blossom. 


ѕооєтү The national ECONOMY Privatising the 
Japanese are ia anthem is no joke postal services 
favour of a In Osaka, a 61-year-old teacher was An agreement relating the privatisation of the 
nuclear pull-out according to a poll by the dismissed from his functions. Me refused to postal services is on its way. This public service, 
Тойуд Shimbun that was published on on stand when the national anthem was that is incidentally the biggest bank in the 
March the 11th. Nevertheless, they are played during а diploma ceremony. It's not world, could be privatised after a law was 
69 % to accept that certain reactors be the first time that teachers have been passed in 2005. It hasn't yet been so, in the 
restarted in order to avoid the power cuts punished for lacking respect to Kimigayo. absence of any political agreement. It now 
that are predicted for the summer. For the past few years, a few people have seems possible, because the sums of money 
been criticising it as a synonym of the collected will be used to pay the reconstruction 
Frnt pie country’s past at war. of a large part of the Northeast of the country. 
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DEFENCE Pitchin 
soldiers 


For months, the government has been trying 
to darify the role of their defence forces with 
regard to public opinion. With no success. 


e now know: The North Koreans failed 
theirartempred missile launch last April 
13th. Considered by the Americans and 


their allies as a long-range missil 


the rocket explo. 


ded right after being launched, 
thus avoiding problems throu 
ghout the region. Most of the 
countries concerned, Japan first, 
had warned that the North 
Ko 


troyed if it came anywhere close 


an device would be des: 


to the Japanese territory. Autho 
rities had deployed Patriot anti 
missile missiles on the rockets 
estimated trajectory in Okinawa 
and in several cities, in order to 
reassure the population that had 
been hearing about the next mis 
sile launch over the previous days. Its the second time 
thar such measures have been deployed in Japan. They 
are without doubt a response to the defence of the 
territory, but also a way of increasingly legitimising 
the presence ofdefence forces whose role is still quite 
obscure to many Japanese. Е за! the more important 
as the archipelago’s geostrategic environment has 
evolved alot over the past two decades. Although 
the Soviet Union was the main enemy during the 
about it much as 


cold war, the Japanese di 


ıt wor 


the American atomic umbrella insured their terri 


tory’s defence. The end of the cold war blurred the 


Ready to intercept the North Korean missile. 


NEWS “ 


9 for the 


most scared of anymore. For that matter, the Japa 
nese strategists can’t even imagine their territory 
being menaced by the Northeast, meaning Hok 
kaidô. Their eyes have tumed South, towards Oki 
nawa, the zones facing Popular China. So one 


shouldn't be surprised at Japan's will to cooperate 
with its Asian neighbours, who are also scared of 
Chinas hegemonic objectives. Prime Minister NODA 
took advantage of his Bri 
tish homologue's visit, 
David Cameron, to sign a 
first agreement in terms 
of cooperation and 
defence. His government 
intends to reinforce mili 
with South 
Korea, the Philippines 


tary dialog 


and Taiwan in order to 
allow a better coordina: 

tion of efforts in case of 
crisis. But the main chal- 

lenge for the public power 
isto darify the role Defence Forces’ role to the public 
opinion. The change in status of the administration 


who deals with it - in 2007, the Defence Agency 


became the Ministry of Defence = was a first step, 


nt. The efficient intervention of the 


yet insuffi 


Armed Forces after the earthquake on the 1 Ith of 
м 


ch also played in their favour, but more is пес 


d for mentalities to evolve. Having members of the 
AKB48 band, composed of pretty young ladies in 
military clothes, on the front-page of Mamor maga 
zine is likely to be the kind of thing to bring minds 
to evolve. Nothing is more certain. 

GABRIEL BERNARD 
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England 


www.the-old-curiosity-shop.com 


You can shop from the 
oldest shop in London online. 


Study In Style 


Create the best environment for your bids to learn 
The timeless Рота desk grows as ey grow giving them 
‘all the comfort and support they need for their adventure ahead 


Made from natural beech by Okamura, Japan. 


With over 20 years in this 
business, we are able to 
bring the freshest products е 
available on the day, 

to your requirements 


Tateishi Showa Trading 
TEL: +44 (0)20 8980 8180 
È street, Le 
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After a challenging year on all sides, the 
Japanese population is set to slowly regain 
trust in it’s own products. 


ccording to its end of year habit, Nikkei 
Ас” а magazine specialised іп eco 

поту, published the list of the most popu: 
lar products in Japan. And it was a surprise to the 
journalists when they found out that the Japanese 
products had gone completely missing from the 
list. For the first time in the history of this annual 
classification, not one Made in Japan product 
figures in it, as if a tsuna 
away. The storm didn't come from the Pacific, but 
from the West, from Korea to be more precise. 
After having first been seduced by Korean TV 
shows and pop music, lately the Japanese have fal 
len for Made in Korea products. Mobile phones, 


ni had blown everything 
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Іп many shops, such as this electric ware and camera store, being made in Japan has become a sales argument. 


CHALLENGE Reinventing “Made in Japan” 


drinks, cookies, ramen even: South Korean com 
panies have left nothing out, and it looks like they 
have succeeded in seducing Japanese consumers 
with the originality, quality and prices of their pro 
ducts. Various factors explain why 
Made in Japan has disappeared from 
the Nikkei Business list. The 11th of 
Marth events are ofcourse not tobe resistance 
neglected. Electronic ware makers 

focused on less energy consuming products rather 
than on originality as they did before. This change 

in the state of mind didn't help. Many new pro 
ducts presented in advertisements were promoted 
for their energy saving and their resistance, and 


Solid 


that contributed to blurring the message sent out 
to the consumers. Many companies also decided 
to push back the launching date of new products 
because they considered the moment wasn't right 


reputatior 
for quality and 


for imposing new tastes and innovations that are 
only little adapted to the situation in the archi 
pelago. Other than Mother Nature's deadly storms, 
yet a worse problem is weighing on Japanese made 
products. Over the past forty years, 
n Japanese products have acquired a 
solid reputation for quality 
tance at home and abroad. Т! 


wing slogans are good reminders of 
the trust in those brands: “My Toyota is fantastic’, 
and "T dreamt it, Sony did it” Quality controls and 
the zero default guarantee were characteristic of 
the Japanese production system and they insured 
all customers’ satisfaction, Fukushima’ nuclear 


power plant accident ruined the myth of secu 


rity, 
long-term impact on all of Japanese products, The 
consequences are hard to evaluate, but there is no 


па underlined weaknesses that may have a 


1 
l 


doubt that everything Made in Japan is going to 
pay theprice. The number of Japanese food pro- 
ducts that have raised consumers’ suspicion speaks 
for itself Insidiously, alike invisible radioactivity, 
doubt has spread to other categories of products. 
Loss of confidence is an illness that needs to be 
rapidly healed before it gets worse. The challenge 
is even greater for Japan because its industry was 
already hurt with Thailand's disastrous floods. 
Accordingto official statistics, more Japanese than 
‘Thai companies were hurt in the floods, thus para- 
lyzing part of their contribution. Needless to say 
that the Japanese Industrials can't be directly bla- 
med for these situations, but they need to react 
quickly in order со regain the consumers hearts, 
and recover serenity. 2012 will be crucial for eve- 
rything “Made іп 
Japan" Companies and 
their employees will 
need to show that they 
can meet quality, inno: 
vation and security, further more, that if there were 
to bea major catastrophe, most Japanese products 
would resist. Fukushima’ power plant events have 
darkened certain realities. Very few people raised 
the fact that none of the regular fast trains bet 
ween Tokyo and the Northeast of the Archipelago 
derailed despite the strength of the tremor, yet 
approximately twelve of them were running on 
the 11th of March at 2:46 pm. And only few 
underlined that most buildings, such as Sendai’s 
beautiful multimedia library, resisted the earth- 
quake, thus boasting Japanese know-how. Other 
examples can be listed, but it seems like anything 
even relatively close to the industrial sector is 
stricken my Fukushima’ curse. The Made in Japan 
notion needs to be reinvented and extended to 
other sectors such as services and the craft indus 
try, two strong areas that conserve a good image 
whether inside or outside the country. Tourism is 
also an obvious area, which is still largely unex- 
ploited in the archipelago. Over the past few years, 
efforts have been made in attracting foreign tou- 
tists, mainly Asian, but yet alot can be done. Japa- 
nese craftsmen skills needn't be proven, and their 
products are still very popular. Those are just a few 
fundamental areas that can help Made in Japan 
products retrieve prestige while trust is regained 
in other fields, Japanese should remember that less 
than a century ago, their products were conside- 
red down-market. Decades were needed to 
demonstrate the opposite. Today, if they make use 
of their past experience and dare explore new hori- 
zons, they could go further still with Japanese qua- 
lity. Since March 2011, awareness is felt. There 
is just one step left, and by Nikkei Business’ next 
charts, Made in Japan products may just have regai- 
ned the top of the list. 


Tourism is 
obviously 
unexploited 


Орла NAMIHEI 


Focus 


NTERVIEW 


Change is Hara Kenya's dream 


How do you evaluate the 
meaning of “made іп japan” 
today ? 

Hara Kenya: | think that the “made 
in Japan’ label, that goes back to af- 
ter the Second World World, has по 
more reason to be nowadays. indus- 
trially speaking, the production and 
conception of exportable products 
isn't adapted anymore because all 
the other Asian countries are doing 
the same thing. Basically, | think 
we're experiencing the end of the 
after war “made in Japan”. That is 
why itis necessary to try and define 
а new concept of what “made in Ja- 
рап" is, We're at a very important 
time between two eras. 


How should that take form ? 

H. K. : Until now, at the industrial 
level, Japan privileged mass pro- 
duction that was characterized by 
high quality. Nevertheless, the rest 
of the world is now producing 
according to these norms, and 
Japan doesn’t have the means to 
compete with the same products 
at lower costs. Thus the new 
“made in japan” needs to develop 
according to other criteria, such as 
aesthetics. Japanese culture is 
ancient. And it depends on a 
homogenous and millenary history. 
It's an important asset from which 
ап original concept, turned 
towards the future, could rise. We 
need to forget about televisions, 
fridges, and turn towards living, 
the sense of welcome, tourism, or 
even medical assistance that are 
important fields for the archipe- 
lago’s future. 


And what is your role in defining 
the concept ? 

Н. К. : As a designer and an artist, 
| offer dues for the future and try 
to imagine what could happen. 


limited territory. It can be linked to 
а local vision of things. But we can 
also ask ourselves if Japanese cul- 
ture can bring a contribution to the 
rest of the world. During peak 
growth years, the Japanese never 
tried to project their culture further 
than their borders. All they were 
thinking about was money and cir- 
culation. Culture, in its aesthetic 
dimension, was completely neglec- 
ted. But that isn't the case any- 
more. We are now in an era of 


Вот іп 1958, Hara Kenya is art 
director of Muji since 2001 and 
designed the opening and 
closing ceremony programs of 
the Nagano Winter Olympic 
Games 1998, He has published 
“Designing Design’, in which he 
elaborates on the importance of 
“emptiness” in both the visual 
and philosophical traditions of 
Japan, and its application to 
design. In 2008, Hara partnered 
with fashion label Kenzo for the 
launch of its men's fragrance 
Kenzo Power. He is considered a 
leading design personality in 
Japan and in 2000 had his own 
exhibition “Re-Design: The Daily 
Products of the 21st Century”, 


maturing of the Japanese culture. 
Take housing as an example. In the 
past, the house was considered a 
belonging only, of commercial 
value like others. It wasn't thought 
of as a space in an environment. 
Japan was nothing but a wide fac- 
tory. The whole territory was cove- 
red with factories because every- 
thing was seen from an economic 
angle. But all of that has changed. 
We have attained a new maturity. 
Че are now capable of considering 
nature under a new light, and seize 
all ofits beauty. if we add our qua- 
lity requirement to that, | think that 
it will now be possible to promote 
local tourism, By putting that to 
use and remembering that Wester- 
ners were able to export their cul- 
ture of hotels in the past, | think 
that the Japanese can do the same 
thing. In Japan, there is that sense 
of welcome and hospitality that we 
сап make use of to imagine a new 
exportable made in Japan product. 
On the other hand, it is still maybe 
too early to start launching our 
concept of housing, because there 


are cultural obstacles to overcome. 
Nevertheless, there аге many pos- 
sibilities relating to aesthetics. Our 
first objective has to be Asia. In the 
past, we focused only on the Uni- 
ted States and Europe marketwise, 
with electric ware and cars. Now, 
we need to look towards the Asian 
continent where local culture, 
without being japanese, has a base 
to which we can add new elements 
from our own culture, yet that are 
adapted to the local needs. We 
cannot consider exporting Japa- 
nese housing to China or Indone- 
sia yet, because it wouldn't be very 
well perceived. Thus, we need to 
move forward progressively and 
melt into the local culture. I would 
really like to contribute to that 


Recently, о Japanese company 
opened a traditional Japanese 
hostel in Taiwan where every- 
thing is traditionally Japanese, 
the service included. Do you 
consider that as being a good 
example of what should be 


Н. К. : That’s not really ту idea 
What has been done in Taiwan із 
what I consider a kind of exoticism, 
meaning that it doesn’t really cor- 
respond to any local need. А Јара- 
nese model was exported without 
taking in account the local ways, 
that’s all. In traditional japanese 
hostels, service is sometimes quite 
rigid. For example, I'm thinking of 
diner that is served quite early. That 
doesn’t necessarily correspond to 
what customers are expecting in 
other countries. On the other 
hand, service fundamentals such as 
politeness, simplicity, care and deli- 
cacy should be highlighted and 
adapted. What | mean is that in its 
post-growth version, “made in 
Japan” needs to be linked to а dif- 
ferent way of thinking. It relates to 
the idea that culture, in it’s gene- 
ral meaning, is an essential ingre- 
dient for developing on other mar- 
kets, as long as the local needs are 
considered. The Japanese could 
create very original hotels in Asia 
by offering service fundamentals, 
but also by allowing the customers 
to take advantage of them at their 
‘own rythm. It’s not any more com- 
plicated than that, but there are 
constraints that should be respec- 


Interview BY О. М. 
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FOCUS 


TRENDS From “made in” to “made with” 


In aeronautics, the Japanese are betting on 
international cooperation to establish their 
technology. 


nthe fidd of aeronautics, the Japanese have acqui- 

red asolid reputation with their famous hunter 

Zero made by Mitsubishi in the late thirties, Irs 
reliance and maneuverability allowed the Japanese 
pilots to take control of the sky for months, After the 
Second World War, the American occupation forces 
forbade Japan from owning any planes, dismantled 
companies specialized in aeronautics and banned 
Japanese Universities from teaching any class related 
to aviation, The San Francisco treaty was signed in 
September 1951 and lead to the end of the Ameri- 
can occupation in 1952. Practically immediately after, 
blueprint law was voted for the reconstitution of a 
national aeronautic industry. In the space of a few 
years, the Japanese recreated a sector worthy of its 
name, and by the end of the fifties when the growth 
was at its peak and the objectives relating to the 
reconstruction were met, under theimpulse of Shin- 
meiwa (the company), the authorities started thin- 
king up a civilian plane called the YS-11. Ie was meant 
to become a symbol of Japan’ capacity to innovate 
in a sector considered to be strategic. By deciding to 
transport the Olympic Flame to Tokyo aboard a YS- 
11, in 1964, the Japanese authorities seized the oppor- 
tunity to show the world the made in Japan reliance. 


At the same time, the Japanese were inaugurating the 
first Shinkansen rail line, a high-speed train, between 
‘Tokyo and Osaka. 

Nevertheless, the YS-11, a national pride, did not 
get the commercial success that had been anticipa- 
ted for it. Despite 82 orders placed from abroad, 
only 182 planes in total were ever built because of 
their high cost on the international market. To call 
it a commercial failure would however be exaggera- 
ted because the YS-1 1 accomplished the mission of 
being the ambassador of Japanese technological 
know-how. During the following years, with the mass 
devdopment of tourism, including abroad, Japanese 
air companies called upon American technology to 
transport their passengers The first delivery of a 747 
to Japan Airlines in 1970 was a key moment. The 
Japanese abandoned the production of YS-11 in 
1974, but they continued their research in acronau- 
tics. In addition, over the decades, Japanese indus- 
trials showed their master of composite material, 
which currently allows them to play an important 
role in the devdopment and the construction of the 
latest new bom in the Boeing family: the 787. The 
participation of Japanese companies in its construc- 
tion inspired an original and interesting advertise- 
ment campaign by the American airplane company 
during the seven years required to build it. That is 
where the expression “Made with Japan” came from, 
replacing the famous “Made in Japan”. A semantic 


evolution with an importance of its own asit trans- 
lates the change in mentalities on both sides of the 
Pacific. The Japanese companies are far from having 
justa side role. Their contribution in the concep- 
tion of the wings, the breaks, and even the cabin 
show how important the collaboration was in this 
industrial operation. Its symbolic dimension is also 
very important. One shouldn't be surprised that it 
was ANA, a Japanese company, that was the first 
to reception а 787. The event, nothing less to the 
Japanese, was widely covered by the Japanese media 
during the fall of 2011. The departure from the 
USA and the arrival in Japan was broadcast on tde- 
vision and in newspapers, and many articles high- 
lighted “made with Japan” and its importance for 
the future of the country, as Japanese high techno- 
logy was thus promoted through a commonly well- 
exported product. 
This allows for other developments to be consi- 
dered in the sector of aeronautics. While the 787 
was ready for take-off, Mitshubishi was already laun- 
ching the a medium-haul airliner reminding of the 
YS-11. With MRJ (Mitsubishi Regional Jet), the 
Japanese company that contributed to the 787 is 
hoping to update made in Japan aeronautics. Already 
very implicated in developing the 787, ANA has pla- 
ced a few orders to MRJ that should be operational 
by 2015. 

о.м. 


Last-born in the Boeing family, the 787 Dreamliner is the result of strong cooperation between the American aircraft manufacturer and Japanese companies. 
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FOCUS 


TECHNOLOGY Robots will make the difference 


Whether for the future of their economy, or 
in everyday life, Japanese rely on robots. 


he car industry was the motor of our economy 
for several decades, It is time to turn a page, 


and evolve towards something new. This 


something is robots.” Томпа Shigeru, Calios mana- 
ger, is positive. According to him, the next growing 
cluster in Japan is robotics. His company experi- 
ments with them a lot, and encourages young resear- 
chers to let their imagination off the leash in this 
rapidly evolving sector. Car constructors have appa- 
rently understood that things are changing and that 
they need to adapt to the new order. It is not surpri 

sing that Honda and Toyota are first in line in this 
Japanese field of excellence. Asimo, which was pre 

sented for the first time іп 2000, is Honda 
pride. In eleven years of existence, this robot whose 
first steps astonished us all, has made extraordinary 
progress. Now it can run fast, including on uneven 
ground, it has learned to avoid obstacles and behaves 
autonomously in certain situations, On it’s own side, 
Toyota has also been working on humanoids, but it 
is now focusing on machines that are capable of hel- 
ping people with reduced mobility. Last fall, it laun- 
ched two “nurse” robots that caused a sensation. The 
first one of them helps people with articulation pro- 
blems walk. The second one helps someone sick with 


great 


going fiom his bed to the toilets without needing 


ұй 


anybody else's presence. The car-builder’s 

intentions are understandable, what with pro- 
Мет, related to the population's fast 
the announcement of a shortage in medical assis- 
tance, Although Japan is already confronted to such 
problems, many industrialized countries will 


1g, and 


encounter the same fate in the coming years. And 
when that time comes, Toyotas made in Japan robots 
will be first in line. Other companies, big and small, 
as well as research centers, are mobilizing to pro 

gress in this growing sector. At Tokyo's 


nology 
institute, HASEGAWA Osamu has developed a sys- 
tem allowing robots to project themselves in the sur- 
rounding environment, and thus adapt to it. He 
simply explains, "It's ап attempt to build a relation 
between robots and the real world’. If there is still 
much to be done, everyone is aware that this is a 
field in which ‘made in Japan" can gain popula- 
rity, maybe even rise to peaks. 


о.м. 


Asimo is 11 years old. He knows how to do many things 


[COMPUTING World champions, again 


ороп has reached peak heights іп 

топу fields, and it owes it partly to 

capacity of powerful computers’ to 
Calculate and help scientists in their re- 
search” they say Fujitsu. For years, the 
‘computing company that has been wor- 
king on developing a new machine that 
is capable of solving extremely complex 
equations at an incredible speed, laun- 
ched a great communication campaign 
atthe endof 2011 aiming to promote Ja- 
pan's “power” in that field. After а ter- 
‘ible year for japan, Fujitsu's initiative was 
to promote both its own products, as well 
аз ай of the country’s, in order to com- 
fort the population that has been incli- 
ned to be miserable lately. “During the 
21052 century, the technological chal- 


lenges will grow in complexity. In the 
transport sector for example, the equip- 
‘ment will need to be fast running, resis- 
tant, reliant and ecological. In order to 
bring together all these parameters, 
complicated calculations are required. For 
weather forecast, it’s the same thing. Ela- 
borating reliant climatic models by using 
all the data collected over the past 100 


In 201 1, Fujitsu broadcasted a advertisement campaign on television to promote its super computer Kei, the most powerful in 


the world, making Japan very proud. The video dip can be visualized here: http://iad fujitsu.com/adver/supercomputer 


years also requires phenomenal calcula- 
ting capacities. This is just a minute idea 
of the possibilities the new super Keinx 
computer can offer” they insist at Fujitsu. 
The Japanese company contributes to in- 
creasing the Japanese Industry and the 


made in Japan radiance. It consists in ad- 
vanced technology of course, but it is а 
pride shared by a great number of peo- 
ple. By insisting on the direct impact that 
this machine can have on Japanese’ every 
day life, Fujitsu intends to associate the 


whole population to its success. In other 
words, the company’s managers would 
like the population to identity with their 
success, once more, as it used to, not so 


long ago. 
о.м. 
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J CULTURE 


MANGA Fantasy on а 
floors 

RYUGAMINE Mikado is a young teenager 
who dreams of the exciting life of big 
cities. When his childhood friend Крл 
Masaomi invites him, he gets transferred 
to a high school in Ikebukuro, іп the 
Northern quarters of the capital. 
Masaomi warns him about some people 
he should avoid: a violent man dressed 
as a barman, an informant and a 
mysterious gang called “Dollars”, and a 
biker with no head. To crown with this, 
Mikado 
witnesses an 


urban legend 

on his first 

day in town: 

the biker with / 

no head riding / 7 

a black л 

motorbike. / wr 

That’s how железа 
sand 

Durararatt к! 

starts, one of у 

Japan's great \ 

fantasy у 

successes. 4 


Adapted аз а manga by Saronic Akiyo іп 
2009, then as an animation series a year 
later, the story has been given new 
dimensions. It can now be read in 
English, the two first volumes have just 
been released under Yen Press. With the 
diversity of the character 
s’ own stories, this manga is a great 
success that deserves to figure in every 
enlightened amateur’s bookcas 
Gabriel Bernard 
Durararal! by Nanta Ryohgo et Saronicı Akiyo, 
Yen Press editions, £7.99 


musique Ме. Children is back 


the m 


touri 


Тоу» Factory, ТЕСС-89371 


Т HIS MONTH'S EVENT 


sac Japanese flavoured 
Shakespeare 


When William Shakespeare wrote Cymbeline in 1608, 
‘one of his last creations with The Winter's Tale and The 
Tempest, there is little chance he could have imagi 
ned that his play would one day be staged and inter 
preted by а Japanese company. Nwcawa Yukio directs 
a company that holds his name. This isnt his first Sha- 
kespearian adaptation, and he’s always shown extra- 
ordinary ability in grasping this great author's uni 
verse. So here he goes now with Cymbeline. This 
Britain King destines his daughter, Imogen, to his step- 
son, Cloten. But she prefers Posthumus, а commo- 
пег. So he runs away to Rome where he meets 
lachimo 
who decides 
to seduce the 
impeccable 
and faithful 
Imogen 
That marks 
the begin 
ning of a 
whole series 
of twists and turns. Jealousy, treachery, plots, loves 
torments, real fake deaths punctuate the ongoing 
play. It is a masterpiece of complexity at many levels 
of its reading that combines tragedy and comedy 
in tum, and in the intrigues that add up without ever 
being disconcerting, The stager makes а good choice 
in calling upon the great actor Аве Hiroshi, known for 
his interpretations in Kore-Epa Hirokazu’s movies. іп 
his role as Posthumus, that he plays wonderfully, the 
artist takes on a great challenge with help from his 
front row partners, amongst which Отак: Shinobu. 
Performed in ТОКуб in Apri, the play will be on at the 
Barbican from May 29th until June the 2nd at 7:15 
pm, as part of the World Shakespeare Festival. An 
‘occasion to discover a Japanese version of Shakes 
peare, dubbed in English. Enjoy! 

Odaira Namihel 


Ам Hiroshi at his best. 


£16 ~ 50 - Barbican Theatre 


8 ZOOM JAPAN number 1 may 2012 


Light and delicious 


3-4 Warwick Street, London W1B 515 


Special prize ‘campaign to celebrate 
JAPAN coming to the UK! 


We're running a competition to mark the very first issue of JAPAN in the UK, 
with some great prizes. To enter, all you need to do is fill in our online questionnaire. 


MITSUKOSHI а ЈР-ВООКЅ Ha third window films 


IPT Europe Ltd. 


Sets of 5 Japanese Film DVDs 
Third Window Films 


Delivers’ - From the director of “Sawako Decides 


A Shabu-Shabu Meal for 2 £20 Gift Voucher 
Mitsukoshi Restaurant JP-BOOKS 


"MIMIZU’ нот Sion Sono, director of Love Exposure 


Clearspring Ss 
Special ZOOM JAPAN табак zen ӨН 


Food Hamper 
from Clearspring Ltd. 


east thous 


жы” 


‘COMPANY ы ӯ $ 
Afternoon Tea Sets Itadaki Course for 2 Sushi Making Class Voucher 
The East india Company Itadaki Zen SO Restaurant 
How to enter: 
Winners will be announced In the September Issue of JAPAN, 


The competition entry period is the 
To enter simply go to the JAPAN website at Www.zoomjapan.info and fill out the survey. 


CULTURE 


EXHIBITION Kusama takes the Tate Modern 


A retrospective exhibition dedicated to the 
83-year-old artist allows us to grasp both the 
diversity and the radicalism of her art. 


pon arrivingto Miyanoura harbour, on the 

island of Naoshima, the first thing that you 

notice is a gigantic red pumpkin coveredin 
black spots Signed by Kusama Yayoi, this piece of 
art has become one of the symbols of this island фаг 
has been turned intoa contemporary art centre. The 
artist left another oneof her pumpkins = yellow this 
time = next to the Benesse House, as a reminder to 
the visitor of her obsession with dots, present in many 
of her works. She, who now lives in a “psychiatric 
hotel’, is often considered close to crazy. But that’s 
far from being the case. The retrospective that the 
Tate Modern dedicates to her corrects this reductive 


way of presenting her. “Isaw my first dots when I was 
and I still see them today” says the artist born in 
1929, who was trained at the Кубхо art school, des 

pitea family that was little indined to understanding 
her enthusiasm for paintir 
After the war, Japan's defeat and Hiroshima and Naga: 

saki’s nuclear bombing, like many other artists, the 


young woman was strongly influenced by the show 
that nuclear fire left behind. Before scattering dots 
across her paintings, her works from that period 
are characterized by a heavy and deadly atmosphere. 
After being encouraged to move to New York by a 
psychiatrist, she disembarked there in 1957 and was 
soon to be noticed, what with her white and colou- 

red monochromes, reminders of Robert Rauschen: 

bergand Jasper Jones Nobody before had ever been 
so devoted to them as she was, on gigantic canvases 
with the samebrush movements repeated infinitely, 
as ifshe were trying to reach the void. 

Her works then evolved to focus on the use of objects 
of consumption, opening the way for other artists 


Kusama posing in Aggregation: One Thousand Boats 
Show 1963. Installation view, Gertrude Stein Gallery, 
Мем York 


to digdown that path. She continued with her dots, 
andexplained that her “his а lost dot amongst thou- 
sands of other dots: That inspired her funny-looking 

wood structures,cove 


Life is a lost dot red with mirrors and 
amongst thousands sheltering large bal. 
of other dots loons filled with 

helium, between 


floorsand ceilings covered with coloured discs. The 
environments she creates are altogether enveloping, 
enchanting and frightening, In New York, she v 


partof thedissenting movements in the 60s. She ong 


nised happenings in which young women and men, 
as wall ashersdf, walked around naked with big colou- 
red dots painted on their bodies, forming a joyous 


fray or walking through the streets. 
Tired of all the agitation, she retumed to Japan and 
buried herselfinto her work again. Dark collages at 
first, then environments covered with mirrors in 
which little multi-coloured lights replace the dots: 
proof that Kusama Ya 
ced to dots. 

The recurrence of the pattern must not get in the 
way of showing the great diversity ofher artwork, 
which the Tate Modern’ retrospective shows with 


i's artwork cannot be redu- 


more recent pieces By choosing to live in а psychia 
tric environment, the 83-year-old artist also plays 
with our will to interpret her peculiar work, But 
it doesn't stop her from travelling to inaugurate her 
exhibitions, neither from working in her workshop 
every day, She may thus go back to а more systema 
tic use of dots in new “environments”, In a closed 


mirrors increase the number of dots infinitely 
around the visitor, such as with The Passing Win- 
ter (2005). You still have time to immerse your- 
self into this incomparable universe. Once more, 
the Tate Modern shows its capacity to honour artists 


se 


whose work is characterised by extreme radicalism 
and obvious originality. And for those of you who 
can't get enough of KUSAMA Yayoi’sart, and who 
are able to travel to Japan, you may be interested to 
know that hundred of her more recent pieces are 
currently being shown at $айатаз Modern Art 
Museum, North of Takyé, Thisexhil 
until the 20th of May. 


on goes on 


GABRIEL BERNARD 


» PRACTICAL INFORMATION 


KUSAMA YAYOI Tate Modem, Level 4, Bankside, 
London SEI 9TG, Tel. 020 7887 8888 

Open every day from 10.00 - 18.00 and late night 
until 22.00 on Friday and Saturday. £10, concessions 
available. Until June Sth. 


Need. JAPANESE Quality? 
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ita-neteltd 


PC Technical Service & Support. 


37 Eyre Street Hill London EC1R SET Tel: 020 7713 0832 Email: info@ita-net.com 


CULTURE Ө 


ро On living happily ever after 


In Roujin Z, the author of Akina tackles a 
burning subject. Unfortunately, Kitakubo's 
adaptation doesn't draw to its level. 


ne of the companies that has been dealing 
O with advertisement in the press is called 
France Bed. In spite ofits name, it isn't 
French, but it deals with selling all kinds of beds, 
Lately, it has been promoting its medical range that 
is specialised for dderly people. Japan, as it has been 
said, hasentered a phase of accderated ageing of the 
population. They call this phenomenon дле а sha- 
hai (highly ageing society) that says a lot about the 
country, Currently, 23,1 9 of the Japanese popu 


lation is over 65 years old, which when compared to 
Great Britain's 15 %, constitutes a real challenge and 
raises many debates. In order to understand the 


height of this challenging problem, all you need is 
to be reminded that 65 % of victims in the tsu 
that devastated the North-East of Japan on March 
the 11th 2011 were over 60 years old. 

T isn't new, and this issue has been shaking the coun 
try for approximately thirty 
authorities started noticing that the birth rates kept 
falling while on the other hand, life was gettinglon 
ger as medicine was progressing. Ar the time, cente: 
narians were still rare and were reported on in the 


ami 


ars now, since the 


newspapers. Nowadays, it has become common. 
Thirty years ag 
and the debate on ageing could be summed up to 
building beautiful villages in Spain, where the gol 
den ageing Japanese could happily end their days. In 
1991, the bursting of the financial bubble soun- 


Japan was at its economic peak, 


PREFERENCE 


ROUJIN Z by Кплкиво Hiroyuki, screenplay by Отомо 
Katsuhiro, Kaze, £17.20 (DVD), £14.99 (Blu-Ray). 
‘To be released on June the 11th 2012. 


ded theknal of these crazy projects, and bought the 
Japanese back down to earth. The problem couldn't 
be exported, so it had to be dealt with on the spot, 
with make do and mend, Facing the lack of arms 
in the elderly person's care sector, Japanese compa 
nies started developing technologies to help accom: 


pany ageing. 


The relation between man and robots is also tackled in this 1991 animation film. 


Societies such as France Bed, but also better-known 
Toyota, have invested in research. In 1991, өшін 
2% 
mation signed by KITAKUBO Hiroyuki in а screen 

play written by Отомо Katsuhiro. In a close future, 


s screened for the first time in Japan, with ani 


society experiences a serious problem with ageing 
population. Old people's homes are crammed, and 


lac staff. So the Ministry of Health decides to 


launch the Roujin Z project. It consists in placing 
elderly people in robotised beds equipped with arti 
ficial intelligence that has yet to be invented. The 
first patient to benefit from one of these is called 
TEZAWA. He is treated by Haruko, a young int 
nurse. She understands from the old man that the 
solution may well become a real problem 

The stage is set. With this topic, Отомо Katsuhiro, 


n 


to whom we owe the wonderful Akina (1988), let 
his unleashed imagination run free, and shows us 
once тоге his aptitude in understanding the cur- 
rent dimate. Incidentally, he has lately been working 
ona new seriesof manga that also deals with today’s 
Japan, But rdating to Rowjin Z, other than the ques 
tion of how to handle theageing society, what is par- 
ticularly interesting isthe rela 
tion that man maintains with 
robots. In the movi 
TEZAWA, a long since wido- 


wer, will recognise his decea 
sed wifethe loveof his life, in 
the 2-001 robor. It’s as i 


wife were going to re 
in the robot, so suggests the 
Buddha at the end of the 
movie: a symbol of reincarna 
tion. This shows that Japanese 
animation can produce inte- 
resting and profound stories 
in terms of topics. This 
't mean that Roujin Z is the animation of the 


doe 


century. Its production leaves much to be desired. 
KITAKUBO Hiroyuki, who later on directed Blood: 
The Lats Vampire, hasn't yet reached his best. The 


animation dosnt level with the story, and that ruins 
some of the pleasure. But you can't let the looks stop 
you from going any further, insofar as it is a premo- 
nitory. The topic that is tackled is still very current, 
as already said. Recall Дын, Ultimate Limit (Vie 
Media) by MASE Motorê, It's not about dealing with 
g people, but with the regulation of ageing 
ticipating and deciding randomly on who 
should die. Ош Western countries should soon be 


catching up on those rates, it may be a good idea 
to watch Rowjin Z as of now 
ODAIRA NAMIHEI 


ЈЕ 


London’s Premier Suzuki Dealer 


For All Your 
Sales 
Service 
Parts 
Accessories 


www.jem.suzuki.co.uk 0208 732 7232 


а 
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CULTURE 


LITERATURE Dial С for crime 


This is a rendez-vous with one of Japan's 
best authors. The Devotion Of Suspect X 
shows the maturity that crime novels have 


reached in the archipelago, 


fier the Second World War, Japanese crime 
literature experienced the same diversifica- 


tion as in the West. 


crime novels as in the теч of the world can now be 
found in Japan. I think it can be said that Japanese 
crime literature has reached the level set by Anglo- 
Saxon countries, On the other hand, French-style 
psychological novels are almost inexistent. From that 
point of view, there are differences between French 


he same categories of 


crime novels and those written in Japan. A neo-tra- 
ditionalist trend also emerged, related to the increase 
in popularity of video games in the 80к It's comeback 
that puts forth mystery, enigma, and unexplained 
murders. 1 think this phenomena is not very wides- 
pread in other countries’, explains GONDA Manji, 
one of the best crime novel specialists in Japan. 

Amongst the authors he stands up for and exposes, 
are HIGASHINO Keigo of course, whose work is 
recognised for his meticulous writing and original 
intrigues as you may read for yourself in The Devo- 
tion Of Suspect X. Unlike MIYABE Miyuki and 
KIRINO Natsuo who write torturous well built 
novels, Higashino Keigo has chosen a wiser 
approach, by leading the reader into the meanders 
of thought and the torments that haunt the stories’ 
characters. With The Devotion Of Suspect X, 


оп 
mustn't expect suspense пог vibrating action 


Indeed, this is a classic crime novel in all its form. 


As soon asthe first pages, the reader discovers who 
the victim and the murderer are. It's an investiga 


tion in the manner of Columbo, but with more 


subtlety. Of course the whole investigation process 
is dismantled in order to involve the reader in the 
poli 
Че cla 


e5 reasoning. It is well developed, but a lit 
sical. After all, a crime novel stays a с 


me 


novel. Whatever the investigation, alibis need to 
be checked, theories need to be confronted, and 
the detail that will allow го expose the criminal 
needs to be discovered. 

But HIGASHINO story isn’t without disconcerting 
the policemen in their investigation, who face a 
pretty complicated case. HANAOKA Yasuko's сх 
husband kept on harassing her in her own home, 
until she and her daughter, still in middle school, 
kill him. Problem is, her neighbour І5НІСАМІ, 


math’s teacher, heard everything and offers to help 


cover up the crime. He commits to getting rid of 


the body, and gives her guidelines on what to tell 
the police, Being a bright mind, the neighbour 
thinks up every little detail of the investigation, зо 
such as with a maths exercise that one tries to undo 
bit by bit, the reader follows the police's investiga 
tion backwards. It is so impressive that you might 
end up liking maths! 

The policemen’ deductions and experience aren't 
sufficient in undoing the complexity of the case. 
They need support. Ir is given by one of ISHIGAMI'S 
friends, who ends up understanding the ins and 
outs of this affair, HIGASHINO Keigo’s novel is 


solid, ingenious, a 


Higashino's novelis sort of “perfect 
solid, ingenious, а crime” that he offers 
sort of perfect crime to dissect back 

wards, and its only 


little by little that you understand why Ishigami 


gave such instructions to his neighbour and her 


daughter, Other than solving this 


athematic; 


enigma, the author also takes interest in the cha 


гасе 
Why is ISHIGAMI protecting his neighbour when 


' psychology, in what really motivates them 


he risks being judged an accomplice? And how 
can the mother and daughter live with such a crime 
on their conscience? When reading this great 

ONDA Manji 
considers that Japanese crime literature is now 


novel, you can understand why 


at the same level as the European and American 
genre, Don't wait to dive into The Devotion Of 
Suspect X, unless you've got something more urgent 
to do. 


G.B. 


PREFERENCE 


THE DEVOTION OF SUSPECT X by Hicasano Keigo, 
translated by Alexander О. Smith with Буе J. 
Alexander, Abacus, £7.99 


3% IIJ Exlayer Europe 


Ш Exlayer is an information services provider 
‘based in Japan, England, USA, Germany and Singapore. Since 
being established in 2001 we have maintained а wholly 
customer oriented approach and offer an uncompromising. 
quality of service to all our customers. 


System Integration 


IT Support Service 


Project Management 


14 Exlayer Europe Limited 
15-25 Artillery Lane London E1 7LP, U.K 
«. +44 (01207650 5966 f. +44 (0)20 7650 5998 


ww xl: 


12 ZOOM JAPAN number 1 may 2012 


satsuma 


www.osatsuma.com 


EXHIBITION The wonderful land of He 


Until June 24th, at the SCVA, you can meet 
the characters who have been populating 
Japanese everyday life for the past fifty years, 


ye Bye Kitty!!! No, this is no joke. A little 
B over a year ago, New York's Japan Society 

was hosting an exhibition with that tide. 
Ie united the cream of contemporary Japanese artists 
who reject kawaii (cute) culture embodied by the 
now famous Hello Kitty. Gladly provocative, the 
guest artists showed their work that breaks off the 
smooth aspect of the characters that stem from 
manga and video games, Japan is flooded with these 
characters that are used to communicate all kinds 
of messages, When tourism was on a downward 
slant, a specialised company was contacted to think 
up a character that would be declined in many 
forms in order to attract customers. In Kumamoto, 
on Kyûshû Island, a Китатон was launched, а 
bear with a friendly face. He was elected best cha 
racter of the year 2011, and allowed to reboost tou: 
rism and generate a 2,5 billion yen turnover 
(£192 millions) with by-products. Not as fun, but 
just as efficient, a few years ago a Japanese nuclear 
subsidiary that wanted to convince the population 
ofits power stations’ legitimacy, invented the Pluto- 
kun character in 1991, whose mission was to carry 
amessage. The day after the accident of Fukushima 
Daichi’s power plant, a few spirits of grief came 
back to remind how important these characters are 
in the Japanese society. 


PRACTICAL INFORMATION 


JAPAN: KINGDOM OF CHARACTERS Sainsbury Centre 
for Visual Arts, University of East Anglia 

Norwich, NRA 7T) , Tel. 01603 593199 

Tuesday to Sunday 10am - Spm. Jusqu'au 24 juin. 
Admission is free 


I is also what the Japan: Kingdom of Characters 


exhibition is about, at the Sainsbury Centre for 


Visual Arts until June 24th. Nevertheless, it is less 
critical. Indeed, supported by the Japan Founda 
tion, an official organisation, this exhibition works 
for the promotion of what is called Cool Japan, 
Japanese popular culture that is broadcas 
mangas and animation movies. 

So there isn't much detachment from the phe- 
nomenon and its implications in Japanese society, 
although a few explanations are given. The idea is 
to build а non-exhaustive list, yet packed with as 
many possible characters from that “menagerie” 
that brings dreams to whole wide world. The main 
interests reside firstly in the temporal division, that 
shows the visitor that this phenomenon isn't new, 
it has existed for over fifty years now. Secondly, in 


meeting a certain number of characters that are 
still unknown in the West. The Japanese are 
obviously very proud of this cultural heritage, it 
allows them to exist in the eyes of the rest of the 
world as they are practically absent from the inter: 
national political scene. But what does it matter. 
By going from one room to another, each lively 
coloured, the visitor discovers the icons of contem- 
porary Japan. From Ultraman to Pokemon, Dorae- 


CULTURE 


‘mon or even the eternal Hello Kitty, it's on а jour- 

ney through time that the Sainsbury Centre for 
Visual Arts welcomes you. And you end up unders 

tanding that obsession for these characters, why 
the Japanese can't imagine living without them, 
and in a certain way, why we Westerners, end up 
falling for them, After visiting that exhibition, you 
will without doubt pay more attention to them, 
all the more if you're not yet familiar with the uni 

verse of Cool Japan. 

All one can hope for next, is to have the pleasure 
of seeing the Bye Bye Kitty!!! exhibition some time, 
that hasn't yet crossed the Atlantic. 


о.м. 


Most Popular Japanese Restaurant in London!! 


-cited by BRUTUS, a leading Japanese magazine - 


HARE & TORTOISE 


www.hareandtortoise.co.uk 


22.36 Hoven Goon WS NC 
зен фу veet CCV) 


373 Nigh Set Keraington АСЕ 


DED pe Rider Road WISE кісі 


Free White Tuna Sashimi* 


st 20-2610 7008 
таю охе 
1394-7606 Sue 12002590 те sa 1296-2339 
teh 026-7003-067 Saari 12002394 Fer Set 12002330 


икт» 1300289 Fv Sat 1200-2230 
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EATING & DRINKING 


Harumi, the 

, 
Housewife’s Heroine 
Despite her status as domestic superstar 
(over 22 million books sold in Japan, a 
chain of shops, her own homeware 
Н retains the 
age of ordinary housewife, or shufu. 
The celebrity writer likes to recall how 
her mother would rise at five each 


range) Кишнаял Harumi 


morning to prepare breakfast, cooking 
three meals a day for the family (and 
often the employees of her father’s small 
printing company). 

Нағитіз Japanese cooking is Kuamana’s 


first English cookbook, aiming to 
‘demystify the 

cuisine”. Her Egg 

Drop Soup is a great ы 


place to start 
combining the three 
basic flavours that 

underlie most of her 
recipes: dashi 


stock, preferably 
made from kombu 
seaweed and dried ” 
fish flakes), mirin (a type of sweetened 
alcohol), and soy sauce 

Thickened with cornflour, beaten eggs 
are simply added to the piping hot 


ixture, and garn 


hed with spring 


fresh green herbs. Easy, 
ious and refreshing 

A chatty writing style, modern, but 
rooted іп tradition, a brief flick through 
the pages of this accessible book should 
have you running for your nearest Asian 
supermarket. 

Harumi Japanese cooking, by Kurimana Harumi, 
published by Conran Octopus Limited, 

£ 14.99 from |Р BOOKS. 


RESTAURANT А taste of Kyûshû, 
in Marylebone 


Japanese food for many people means one 
thing — sushi. Tempura, tonkatsu curry 
and bento boxes may also figure, but it’s 
sushi that dominates. 


t maybe the national dish, bur spend a short time in 
Japan and youll discover a country obsessed by food. 
Dishes for each season, every region, exquisitely refè 


ned, or for munching down at roadside stalls. Zoom 
magazine hopes to bring this incredible variety to these 
üshü Japan’ third largea island, 
and 


pages, beginning with 


known for its hot spri 


Onsen resorts, but also its’ coo- 
king, 

At CoCoRo, a well established 
Izakaya style restaurant near Bond 


Street station, the speciality of the 
house is Kyûshû cuisine, with the 
owner and many of the staff 
coming from the island. 

Their Chicken Nanban is from 
Miyazaki pre! 
its poultry farms. ks name though, actually refers to Por- 
tuguese sailors, who were some of the first outsiders to 
trade with Japan, and introduced the method of pickling 
fish in vinegar to preserve it. 

Here the chicken is deep fried with alight batter, then 
soaked in a vinegar marinade, and served with tartar sauce, 
glistening gelatine, and a lettuce salad. 

СоСоКоз head chef SATO Hiroaki also makes his very 
own adaptation, adding peach slices which he rolls inside 
the chicken. 


The sharp, sweet, intense flavoursof the sauce and mari 


ure, known for 


nade match perfectly with the succulent chicken, juicy 
inside its crispy outer coating, Кз а powerful, moreish 


taste. 


CoCoRo’ Tonkotsu ramen is from Kumamoto pre- 
fecture, a mild version, masking the strong pork smell 
with seven varieties of garlic (ginger is used in the more 
dominant Hakata Tonkotsu from Fukuoka с 
north). 

The broth is key toa good ramen. In the kitchen here 
they make theirs from scratch, boiling the bones for up 
to 10 hours, giving it a creamy, gravy-like consistency. 
The soupis then gumished with pickles, bamboo shoots, 


yin the 


sesame seeds and a boiled egg, The all-important chashu 
(tender slices of pork belly) finish the dish, 

‘On the restaurants ground floor 
seating is Westem, while downs 
tairs in the shocha bar, its Japa 
nese style, with sunken tables 


by roller blinds. 


Every available space here is 
taken up with brightly labelled 
bottles of this versatile Ja 
drink (350 varieties available at 


the last count). Distilled from 
barley 
sugar among others things, И сап be drunk neat, on the 


rocks, mixed with tea, or flavoured with fruit 


weet potato, or brown 


“опсегі are often held here, classical as well as shami- 


sen playing, and traditional dancing, ifyou're lucky 


Perhaps on 


ights like these, when the shôchû flows, you 


might imagine climbing the stairsand out, not into ano: 


ther London зое; 


but a balmy evening in the coastal 


spa town of Beppu, with wisps of steam rising up behind 
you, and a trace of sulphur in the air. 
ALEXIES BROWN 


» REFERENCE 


COCORO 31 Marylebone Lane, WIU 2NH, phone 
020 7935 2931, www.cocororestaurant.co.uk. 


COCORO 


Sushi Tonkats' 


31 Marylebone Uanettonden W1U 2NH 
Tel:020 7935 293 
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- Party foods from £20 per person 
- Karaoke charge 5 £20 L £50 per hour 4 
һе Japanese Restaurant 


s 6 Holborn Viaduct, London ЕСТА 2AE 
ri о Tel 020 7329 3254 
waw ribonrestaurant.co.uk 


Japanese Restaurant 
зь э 


EATING & DRINKING инки 


EASY JAPANESE HOME COOKING 


Tofu “Hamburgers” tS 
Make healthy Tofu “Hamburgers” by simply mixing with tofu and frying! www.japancentre.com | 


Enjoy the silky smooth texture of tofu together with the crunchiness of vegetables 
with these Japanese style hamburgers that use no meat at all 


Tofu is a processed food product made from soya beans. it has been eaten 
in Japan and ай around East and South East Asia for generations. 


ftening soya beans in water and then 
10 a paste before boiling the paste down into 
йк. This is then strained through a cloth and a 
known as “nigari" is added before being 
tains generous amounts of plant protein 
has comparatively few 
calories and in become popular around 
Europe a a Ith food 


Без www.dokiltd. co. 
PES г<. 


207 High Ros 
шақша 
OPEN: 9:30: 


Ingredients: 
‘One packet of tofu hamburger mix 

Half a pack of House Foods 

firm premium tofu (approximately 150g) 


84 Brewer Steet, London WIF SUB 
‘www, ittenbari.co.uk по 


How to prepare: [The authentic taste of Japan. 


2 TS 
Wrap the half pack of tofu (around Knead the mix and the tofu Heat some vegetable of л a trying 
1509) in a bitchen towel and heat in together until it has an even texture 
a microwave (600W) for around and then divide it into two to four 
individual burgers. Shape these into 3 
Nat patties Restaurant & Sushi Bar 


hamburger mix (15.49) into a bow! 
and add the tou. 


MITSUKOSHI London 


Buying products by Japan Centre 
www. japancentre,com / 14 -16 Regent St. London SWIY 4PH UK 


JF GEKKEIKAN 


ALL GEKKEIKAN SAKE 


5% OFF 
VOUCHER 


TILL 10TH JUNE 2012 


75 Parkway, Camden Town, London NWI 7PP 
Пош tore 12-26 Rag А і: 020 7482 2036 
желден 0 { 


Westfield Stra 13:45 Dinner 18:0 
www јара ad № 


wan sushbwakca co.uk www. mitsukoshi-restaurant.co.u! 
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visit Miyajima, 


Out at large from Hiroshima, a site 
registered as UNESCO World Heritage 
will make you ріссигс-сгагу. 


y choosing to write about Miyajima in the 
main column, the next question is what 
picture to choose for the opening. The 


island facing Hiroshima is so beautiful that the 


choice was far from easy. Even the worst of photo 
graphers can take decent pictures of the place, as if 


protected by Gods requiring that all pictures be 


worthy of the island's beauty. Indeed, Miyajima 
is a sacred place for shintoism that Japanese have 


The 52 feet high (олі precedes the Itsukushima’s beautiful sanctuary built over the sea, 


been travelling to for centuries, before mass tou- 
rism tumed it into а 


gigantic open-air tourist shop. 


According w the shineciie religion, a sacred ar 


identified as such by the presence of torri, 


that symbolically marks the separation between 
the physical world and the spiritual world. Miya 
jima’ is impossible to miss because of its size and 
its position in the sea. That is why the picture of 
this beautiful torii seemed obvious an obvious 
choice to illustrate the beginning of the article. It 
is also a very symbolical way to carry you away to 
this place that is registered as UNESCO World 


Heritage since 1996. The view only of this impres. 


more than just a cliché 


sive torii is worth the visit, even if you don't have 
time to sce anything else on the island. When the 
sea is high, it looks like its floating. It is divine 
What more to say about Ttsukushim, 
(6:30 am 
tic portal? Built on stilts, the beautiful building 
floats on the sea that transforms it into a beautiful 


sanctuary 


6pm, 300 yens), right behind this gigan- 


HOW TO GO 


о count 10 
minutes (Miyajimaguchi station), 32 minutes 
(Hiroshima harbor) or 45 minutes (Peace Park) by 
boat. 
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red orange boat at high tide, contrasting with the 
dark tints of the water. And if you're lucky enough 
Т 


to have the sun shining оп this large edifice 
be sufficient to fill a whole photo album, Its beauty 
comes from its pl 
fectly to the surrounding natural environment. It 
is said to have been founded in 593, but most buil 


architecture that adapts per 


dings that compose it were built six hundred years 
later by Taira no Kiyomori who was the region’ 
govemor. It is easy to understand why he chose this 
place that nobody could ever get tired of. There 
are many visitors. They sometimes come by ferry 
from Hiroshima after a short crossing of the inland 


sea's calm waters. The 


Encourage the symbiosis between all 
visitor to look elements contributes 
towards the sea to giving the location 


its magnificence that 
some compare to ће Mont-Saint-Michel. And 
аз а matter of fact, both locations are twined and 
the visitor is informed of that as soon as he hits the 
terminal. Further away, after have passed Itsukus 
hin 
with a shop humbly called Saint-Tropez. It is also 
true that Miyajima’ climate is closer to the French 
Riviera’s than that of Cornish Coast. But it's the 


sanctuary; the visitor will come face to face 


only point in common between both regions, 
because in spite of its charms and its history, Saint 
Tropez can hardly compete with the Japanese 
Island's bewitching beauty. As it is often the case 
in the archipelago, spring and autumn are the two 
best seasons of the year to visit Miyajima. Tem 


peratures are mild, га ind the often 


azure-blue sky brings out the vermillion of the 


n is scarce, 


sacred buildings. But Kangensai festival goes on 
during the summer, and it pays tribute to sacred 
music with a stream of decorated boats that sail 
under the impressive 52 feet high torii, This fes 
tival rakes place between the end of July and the 


beginning of August, according the lunar calendar. 
Although the island was used for residency at dif 
ferent times in history, today it continues to be a 


sacred place where ceremonies such as shintoist 


ated 


weddings can be seen. The sanctuary is dedi 


to God $изапоо% three daughters, whose eldest, 


Itsukushima, is Goddess of the sea. Its appellation 
4 she insures its protection, рге 
sumably delighted to have given her name to such 
a beautiful structure. Spreading over approxima 
tely ten feet, the sanctuary is composed of several 


buildings linked by bridges and galleries that inva 


suits it perfectly 


TRAVEL 


опе can turn back towards the terminal, and meet 
wild deer (like in Nara), they aren't shy and are 
always happy to snack on something, In fact, they 
love paper, so be careful you don't have any showing, 
nue the 


Nevertheless, it's a better idea to cont 


isit 


ofthe island. There will always be time to bump 
into greedy wildlife. Behind Itsukushima’ sanctuary 
isa little path that leads tothe Daishô-in Buddhist 
temple. All the way up to this religious building is 


Alike in Nara, visitors are welcomed on Miyajima by wild deer that enjoy the presence of human beings, especially if 


food is spared. 


riably encourage the visitor to look towards the sea 
and it’s majestic torii. One realizes how big it is wh 


a 
from a distance, especially at low tide when hun 
dreds of people get closer to it to take pictures and 


leave a few coins with a wish. Past the sanctuary, 


prisingexpressions may also delight photo amateurs. 
Do take the time to enjoy this little walk up that 


ied with numerous statues whose somer 


imes sur 


will lead you to a terrace with a beautiful pano 
y get to see 


mic 


w. And if you're lucky, you ma 
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preme Sn 


Raven 


» There are many statues in Daishé-in, and nice encoun 
ters can be made 


monk praying to the sound of his drum, a unique 
moment in a truly enchanting atmosphere. But this 
is just a side dish, substantial and sufficient indeed 
for a reasonable tourist. Although there is also a 
main course: climbing Mount Misen, the highest 
peak of the island that can be re: 
(9:00 am to 5:00 pm, 1000 yens fora one-way, 1800 
yens for a return ticket). Ie takes twenty minu 
walk to the cable сагу departure, but you will not 
the beauti 
ful view from Mount Misen. You сап count up to 


hed by cable car 


sto 


be the only one waiting in line to s 


a two-hour wait before taking board in the cable 
car for the fifteen 
minute ride up, Ir is bet 


ideally, you could ro scart with this visit 
spend anighton arty in the morning; 
the island 


you may want to give up 


later in the day. Ideally, 


you could spend anight on the island in order to 
be there before the mass of tourists’ arrival. Several 
hotels offer different prices according to the view 


they offer, of the sea о! 


t. Obviously, when you're 


in such a heavenly place, itis advisable to plan a 
higher budget than for Hiroshima where one may 
settle for a more ordinary hotel. Amongst the 
addresses to know on Miyajima, Kinsuikan offers 
luxurious rooms with a view on the torii (starting 
at 18 000 yens a night, diner and breakfast inclu 
ded). Miyajima G 


much to envy cither with its 400 years of history 


nd Hotel Arimoto doesn't have 


and its outside baths (starting at 18 900 yens, diner 


and breakfast included). Last but not least, the Ben: 
ten No Yado Itsukushi 


ramic view that justifies the price, as well as deli 


offers.a bath with a pano- 


cious cooking with local oysters (starting at 15750 
yens, diner and breakfast included). Those are yet 
again more great occasions of taking wonderful pic 
tures, whether at dawn ог dusk 
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LANGUAGE Your first steps їп 
Mishima’s language 


Pipo is leaving England, ready to immerse 
himself. The first step of his captivating 
expedition ізаһош learning how to greet: it's 
casy and... essential 


cbig day has arrived, take-off to Japan, finally. 
| Like any young Brit that is fascinated with Japa- 
nese culture, and has long dreamt of the day he 

would set foor in the archipelago, Pipo decides that 
time has come to confront fantasies with reality, On 
such aday, it’s no more time to organize, plan, or study, 
But rather savour the excitement as someone who’ рге 
pared, combined with the doubt of a first year Japa 
nese student, who wonders ifhe or she has the level, 
Il. Its about looking worthy, or maybe just sho- 


after 
wing off 

In the plane, seated, you wait. Alike in a waiting room, 
and despite sleep weighing you down, y 
lookout for the moment you'll have to give it a shot, 
So you go through the lexical and semantic memo- 
езіп your brain, and realize chat you remember enpitsu, 
shinbun and terebi, but you can't think of how to say 
hello anymore, although it may certainly come in handy. 


u're on the 


ов с. 
Hajimemashite 
My pleasure 


Thank goodness, it's coming back. The confusion 
that can be implied by that word is related to the 
poverty of Japanese phonetics, combined with the 
syllabic structure of the language. Until it's integra 
ted in a sentence so that pronunciation mistakes may 
be heard, the risk of miss wording, with vague invo- 
luntary spoonerisms, remains. So, in order to avoid 
any hajimemashita, hajimameshite ог other haji- 


memashite, try doing like Pipo: endlessly repeating 
aloud until your ears are trained to knowing whether 
you've pronounced right or wrong. Then only may 
you develop: 


пою „с. ERTH, $L BRU 
LET. 

Hajimemashite. Pipo desu. Yaroshiku onegai shimasu. 
Hello, my name is Pipo. It is my pleasure to meet you. 


Well that sounds like proper Japanese. It’s coming 
along, To the point of feeling exhilarated, Yoroshiku 
onegai shimasi.. It isan expression that is often used 
in conversations as well as written in letters or emails, 
Forhe or she who wishes to go further than the limi 


ted linguistic context of a touristic experience, it neces- 
sarily constitutes the premises ofa good relationship, 
solid trust, perfect complici 


hip. Whatever the outcome of the encounter, this 


ven а sincere friends- 


magical formula is essential whatever the relation 
implied, British culture has no equivalent, and a lite- 
ral translation would look like this: Гат in the hands 
of your indulgence. What it really means is that it’s 
a pleasure to meet the person, and you hope you'll 
both get along. This being said, readers, I thank you 
for your goodwill 
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HIR (shuppatsu) 


Pree 


шаны 


Втта. 
Shuppatsu wa iyoiyo Куд desu ne. 

So when is your great departure planned for? 
Today? 
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